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OUR BRAND

Vision & Purpose
Values & Personality



I OUR VISION I OUR PURPOSE

Solve complex problems to Create tech products for

make technology accessible making life convenient for al
for one and all
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I VALUES & PERSONALITY

One of our most important values is
Transparency and we like to be transparent
with not only our end customers, but even with
our distributors, resellers, employees, and
everyone that is related to us in some way or
other. We are also:

Responsible — We take ownership of our work and make sure there

are no complaints

Honest — We believe that a lot more can be achieved by just being honest
Respectful — We understand the challenges people face and so we try to
be there for them as much as we can

Empathetic — We try to be in your shoes to deliver one step ahead and an-
ticipate your concemns for better tech creations

Virtuous — We are proud of who we are and our team sets the belief where
you can rely on us
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OUR LOGO

Our Logo

Elements & Versions
Logo Mark

Common Mistakes
Pattern Style



OOOOOOO




ELEMENT & VERSIONS

We like our logo to be easy-to-read.
Keep the size legible and always give
some breathing space.

Digital marketing usage logo

RAY

Monochromatic usage logo

:m Minimum size - 21px on screen/0.25 in (6.35 mm) in print




LOGO MARK

Size & Space @ @



I COMMON MISTAKES

Observe the Details

1. Don’t use Ray’s logo in lowercase.

2. Don’t change the space in logo.

3. Don’t add the icon mark in the logo.

4. Don’t change the font.

5. Don’t make the logo too small for visiblity issue.
6. Don’t squish or skew our logo.

/. Don’t place our logo on a cluttered background.
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I PATTERN STYLE
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OUR COLORS

Primary Colors
Secondary Colors
Background/Utilities Colors



I PRIMARY COLORS

CMYK 73,100, 14, 3
RGB 104, 43, 26
HEX #672B7E

PANTONE 2597 C

CMYK 66,96,1,0 CMYK 58,89,0,0
RGB 118,51, 145 RGB 132,58, 163
HEX  #763391 HEX  #843AA3




I SECONDARY COLORS

CMYK 38, 100, 46, 22 CMYK 15, 87, 100, 4
RGB 138, 16, 78 RGB 202, 67, 29
HEX #8A104E HEX #CA431D

Our secondary brand colors are bright, just like our optimistic attitude.

BACKGROUND / UTILITIES COLORS

CMYK 75, 68, 67, 90 CMYK 75, 68, 60, 68 CMYK 74, 64, 56, 49

RGB 0,0,0 RGB 35,37, 42 RGB 53, 58, 64
HEX :2000]0]0]0) HEX #23252A HEX #353A40

CMYK 70, 59, 51, 32

RGB
HEX

74, 80, 87
#4A5057

CMYK 59, 47, 42, 11

RGB
HEX

110, 117, 124
#6E757C

CMYK 11,7,6,0

RGB
HEX

222, 226, 230
#DEE2EG6



BRAND ELEMENTS

Typography
lcon Style
Sample lllustrations



OUR FAVORITE FONTS

Our primary brand font is Helvetica Neue. \We use it in
print and on the web. When Helvetica isn't available, we
use Calibri for powerpoint. We don't use Serif fonts.

Use the font that works best with your design, and always
e consistent with whatever you are working on.

ABCDEFGHIJKLMNOPQRS TWWVWWXYZ
abcdefghiKimnoparstuvwxyz
1234567890

ABCDEFGHIUKLMNOPQRS TUVWXY/
apcdefghikimnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890



I ICON STYLE




I SAMPLE ILLUSTRATIONS
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If, you have any Brand usage-related questions, ask
CREATIVE@RAY.LIFE

RAY



